
Simple Creative Brief

Project name: Be specific. No “poster” here. How about: Ruby Red Grapefruit Juice launch poster and e-newsletter design.

Project description/scope: Is this print, online, identity? something else? Do you have a specific size or medium you want to use? List out the specific elements: number of ads and sizes, pages on your brochure, pages for a web site.

Project objective: Be as specific as possible. Examples: Web site to establish an online presence and get new signups for the newsletter. Print campaign to highlight the benefits of our new product. 

Project audience: Be as specific as possible again. Your audience has everything to to with what your project will end up looking like. Even if you know this backwards and forwards, a new hire will not and will need as much information as possible.

Special requests: List any elements that must be included: e-newsletter signup form, video gallery, tear-out sheet in the back of the brochure, logo in the top-right corner, Model A must go with Product 1. 

Assets: list all of the assets you have. photography, copy, web development, logo and formats. And list where these assets can be found. A styleguide is exceptionally handy.
Timeline: When do you need the materials? Do you have a mailing or launch date you are shooting for? Your creative person should be able to build you a working timeline from your desired launch date. Or tell you that you are completely nuts.

Quantity: If print, what is the print quantity for each piece?

Existing elements: Do you have pre-designed samples (yours or someone else’s) that you like the look of? Have you tried something already and it hasn’t worked? Are you trying to move in a new direction? Provide as much info as possible.

Measurement: Is this a campaign that can be measured? i.e. higher page view count, more signups? How are you going to track it? This is a great way to figure out what is working and what is not. 

Additional notes: These are always going to be different and will probably need a little extra explanation each time you make one. 


